
Information technology being the latest in the 
communication field is rapidly growing in the context of the 
media communication. Recently, IT has become a key 
component of political campaigns and has been cited to be 
so powerful in US,UK and Indian elections held in the 
recent past. The four types of contact direct online and 
offline, indirect online and offline constituted our main 
sources of communication. 
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    Title was too long, try to make it short and accurate focusing on main variables 
under study.

         The abstract was complete and essential details were presented. Information technology 
being the latest in the communication field is rapidly growing in the context of the media 
communication. Recently, IT has become a key component of political campaigns and has been 
cited to be so powerful in US,UK and Indian elections held in the recent past. Introduction was 
justifying. Significance of the area under study mentioned clearly in Introduction. 

The literature review was not sufficient for the study. The number of references were  quite 
inappropriate.

   Author has not mentioned any methodology separately. This was a conceptual paper. 
      

 Results presented by author include, As per the recent conducted by Google survey after the 
elections social media has impacted around 30% seats that are almost 160 of 543 constituencies 
in 2014 Indian elections. Another report by IAMAI showed that Social media campaigns changed 
3%–4% of votes in 24 Indian states where Internet usage is sizeable.
       

There are no instances of plagiarism. Ideas and materials of others are correctly attributed.

          The study was relevant to the mission of the journal or its audience. The study was worth 
doing.

1. Content of the paper was not sufficient.
2. objectives must be separately stated.
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