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The Impact Of Information Technology In Political Parties— How Effective Is In
Mobilizing Voters And New Ways To Improve The Vote Share For The Political Parties
And Candidates Using IT

Chandra Sekhara Reddy Konda and Sowmya Bommu
and G.V Naidu

Title:
Title was too long, try to make it short and accurate focusing on main variables
under study.

Abstract and Introduction:

The abstract was complete and essential details were presented. Information technology
being the latest in the communication field is rapidly growing in the context of the media
communication. Recently, IT has become a key component of political campaigns and has been
cited to be so powerful in US,UK and Indian elections held in the recent past. Introduction was
justifying. Significance of the area under study mentioned clearly in Introduction.

Reference to the Literature and Documentation:
The literature review was not sufficient for the study. The number of references were quite
inappropriate.

Methodology:
Author has not mentioned any methodology separately. This was a conceptual paper.

Presentation of Results:

Results presented by author include, As per the recent conducted by Google survey after the
elections social media has impacted around 30% seats that are almost 160 of 543 constituencies
in 2014 Indian elections. Another report by IAMAI showed that Social media campaigns changed
3%—-4% of votesin 24 Indian states where Internet usage is sizeable.

Scientific Conduct:
There are noinstances of plagiarism. Ideas and materials of others are correctly attributed.

Relevance:
The study was relevant to the mission of the journal or its audience. The study was worth
doing.

Points to improve:
1. Content of the paper was not sufficient.
2. objectives must be separately stated.
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FUTURE RESEARCH SCOPE:

1.Parties under Pressure: Political Parties in India Since Independence.
2.Promoting Party Politics in Emerging Democracies.
3.Political Marketing: voters, political parties, candidates and elections.
4.Elections, Public Opinion and Parties.

5.Electoral Reform, Party Mobilization and Voter Turnout.
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